#seomantica

Ovvero, se la SEO sta morendo, davvero WordPress
servira ancora?
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[-want-to-know
moments

65%

of online consumers
look up more information
online now versus a

few years ago.?

06%

of smartphone users turn
to their phones to look up
something they saw in a
TV commercial.?

[-want-to-go
moments

2X

increase in "near me"
search interest in
the past year.*

82%

of smartphone users
use a search engine
when looking for a
local business.®

[-want-to-buy
moments

82%

of smartphone users
consult their phones
while in a store deciding
what to buy®

29%

increase in mobile
conversion rates in
the past year.®




...5e la SEO sta morendo*, davvero WordPress

———=_"Vira ancora?

*se la SEO sta morendo, lo verifichiamo tra
POCO...









CLICK-THROUGH RATE

Based on our sample set of 324 keywords, we have observed the folfowing curve for Google Exact Keyword CTR:
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Number of Global Users (Millions)
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Hours per Day

= Mobile

Time Spent per Adult User per Day with Digital Media, USA,
® Desktop / Laptop
® Other Connected Devices

2008 - 2015YTD
43
5!% of
27
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Total
42% of
80% of
Totsl
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WHICH DEVICES ARE MOST POPULAR?
80% OF INTERNET USERS OWN A SMARTPHONE

Most Popular Devices Used to Search the Internet

0000

Emerging Devices Used to Search the Internet

000

SMART WATCH SMART WRISTBAND NONE OF THE ABOVE
(a Wthal can (e.g. Pebble (e.g. Nike Fuelband,
connecl lo Somy Smartwatch, Jawbone Up,
the Internet) Samsung Galaxy Gear) Adidas miCoach)




MONTHLY USAGE OF APP AND MOBILE WEB

MEN

897% OF THEIR TIME SPENT
ON MEDIA ISTHROUGH

WOMEN

S 30 HRS 58 MINUTES

MOBILE APPS
MEN
- _ [ 3HRs 45 MINUTES
4 HRS 8 MINUTES
MOBILE
WOMEN
. [ 3HRs46 MINUTES
11% OF THEIR TIME SPENT 4 HRS 30 MINUTES

ON MEDIA IS THROUGH THE
MOBILE WEB



Search is the most common starting point
for mobile research
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Start on

Search Engines - m&
33% 31« 31« 27«
Start on m J ﬂ
Branded Websites Finance N;;::r:y &  Automotive
26% 36« 22« 21«
Starton m O A
Branded Apps Finance  Electronics  Apparel &

Beauty



SEO>SMO>DAO>APP>AMP
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*anche a Daniele Silvestri,
per il brano “Prima di essere un uomo”



