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Piacere ;)

Sono Davide Berardino,
CEO di Bryan
wordpress developer
ux designer
marketing consultant
beer lover






Quanti di voi non sono andati oltre questa pagina?



Why | became a Photographer

New York through my lens The beauty of Themes for
analog photography photographers

Revelar

Orvis

Hello!

| am Orvis.

| love food.

| take photos.
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Questi step ti sono famigliari?

1. aprire un account su wordpress.com o
scaricare wordpress da wordpress.org

2. scegliere un tema

3. pubblicare



Sel mail arrivato al punto 3?

1. aprire un account su wordpress.com o
scaricare wordpress da wordpress.org

2. scegliere un tema

3. pubblicare






Proviamo a ricominciare :)
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TU TARGET

BRYAN SRL
WWW.BRYAN.IT



TU TARGET TOPIC
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TU TARGET TOPIC GOAL
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TU TARGET TOPIC GOAL FORMAT
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TU TARGET TOPIC GOAL FORMAT MAP
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S - - TIP:
7 ®
v/ Chi sei e cosa fai? Datti un Fasses sersone a cui

ruolo / una professione inspirarti e vedi come si

“vendono” loro, ti
r"conosci?
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v A chi vuoi parlare? TIP:

v/ Chi ti segue di gia? immaginati delle

v/ Cosa vuoi comunicare? persone pseudo
reali, dagli un
nome e prova ad
Immedesimarti
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v'Di cosa vuoi parlare?
v/ Fai una mappa mentale TIP:
/Organizza i contenuti per [y
aree tematiche:
DIVENTERANNO LE
RUBRICHE

mentali, cartacee
o digitali
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v Cosa vuoi che facciano gli ESEMPI:

utent.i dopo che hanno .condividere
letto i tuoi contenuti? eiscriversi alla

newsletter
econtattarti

‘commentare
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v/'Crea uno schema per |

tuol contenuti Lt

edai delle

domande ai
diversi blocchi
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Key Insight:

Direct marketers have long known
that if you get people to read your
first 3-4 sentences, they're more
liekly to read your entire article. That
said, the point of your opening is to
get people to read your opening...
and that's it.

http://socialtriggers.com/power-of-curiosity

Big Promise

This sub-headline has one main
goal... to entice people to read your
first piece of content and that's it.
How? Make a promise to your
readers... give them a benefit.

The Soundbite

Use a click to tweet "quote” right here.
Why? Who do people quote? People
guote authorities. Enticing people to
guote you positions you as an
authority. Plus, people like tweeting
guotes and you'll get more traffic from
social media as a result of it.

http://socialtriggers.com/sound-bites-traffic

The How To Section

Give people practical, easy to
implement advice. Get people results,
and they'll remember you forever.
Also, practically useful content is
more viral than other types of content

THE PERFECT

LOG POST

HEADLINE o

HALF-WIDTH

OPENING AL
SUB-HEAD
CONTENT e
CTA 1
SUB-HEAD o
CONTENT
CTA 2 o

Goal = Grab Attention

Your headline gets read more than
anything else on your website. That's
why your headline serves one goal:
grab attention so people feel
compelled to read your opening.

Key Insight:

When people make snap decisions
about text, they prefer fewer
characters per line (CPL). The half-
width image shortens the line length
of the opening—fewer CPL—thus
enticing people to read because it
caters to their preferences.

http:/fsocialtriggers.com/perfect-content-width

Connect Emotionally

Your first piece of content should aim
to trigger an emotion in your reader.
When people get emotional, they pay
attention. They're also more likely to
take action after being put into an
emotional state.

http:/fsocialtriggers.com/craft-contagious-content

Big Promise #2

Here's where you promise people
exactly what they'll learn... the step-
by-step method... the how to. You
already connected, now's the time to
get people to take action.

Buy or Subscribe?

Here's where you close out your
article with another call to action. You
can include a "buy now" CTA or a
"subscribe.” | often use subscribe.



v'DEFINISCI LA SITEMAP
Cosa vuoi che rimanga sempre In evidenza e
facilmente accessibile a chi naviga sul tuo
Sito?



v DEFINISCI | CONTENUTI DELLE PAGINE
Quali elementi ci devono essere?



v'DEFINISCI LE RUBRICHE
o Parti dalle aree tematiche della tua mappa
mentale
o Associale ai target con cui vuoi parlare




v PROGETTA IL WIREFRAME

Decidi cosa deve avere priorita

Tieni conto di quanto frequentemente intendi
pubblicare, per capire quanti contenuti mostrare in
nomepage.
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1. provate da soli su
wordpress.com o scaricando

wordpress da wordpress.org
2. scegliete un tema (basato

sui wireframe)
3. pubblicate
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THANK YOU

davide.berardino@bryan.it
@dadeeee | @BryanGroup

BRYAN SRL SEDE LEGALE SEDE OPERATIVA TELEFONO: +39 02 56 56 81 56
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